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*Recommendation 1: Please provide a short summary of your recommendation.

The DGC recommends that the 2014 Federal Budget include stable funding for federal
screen-based media industry funding agencies including the Canada Media Fund (CMF) and
Telefilm Canada, as well as the national public broadcaster, CBC/Radio-Canada (CBC/RC).

Given the ever-increasing cost of producing high-quality audiovisual programming and the
increasing demand for funds, any loss of federal support would have a profoundly negative
impact on domestic film, television, and digital media production in Canada and the jobs and
GDP the industry creates.

Expected cost or savings: From the pull-down menus, please indicate the expected cost or savings of your
recommendation to the federal government and the period of time to which the expected cost or savings is
related.

other: please provide your estimated amount [$0

Immediately

Federal funding: Please provide a precise indication of how the federal government could fund your
recommendation. For example, indicate what federal spending should be reallocated, what federal tax
measure(s) should be introduced, eliminated or changed, etc.

This recommendation will not cost taxpayers an additional cent. We are asking for status quo
funding. In the case of CBC/RC, the public broadcaster cannot absorb any more budget cuts
and be what Canadians expect it to be. In order for CBC/RC to properly fulfil its mandate, as
prescribed by the Broadcasting Act, it is essential that funding from the federal government
not be cut further in the years ahead. The current level of funding to CBC/RC is currently not
sufficient to allow the public broadcaster to fully meet its broad mandate.




Intended beneficiaries: Please indicate the groups of individuals, the sector(s) and/or the regions that would
benefit by implementation of your recommendation.

The CMF, Telefilm, and CBC/RC are essential and integral parts of Canada’s screen-based
media production ecosystem. CBC/RC is one of the largest commissioners of Canadian
television production, which generates a significant level of economic activity and jobs in every
region of the country. Similarly, every dollar invested by the CMF or Telefilm in film, television,
and digital media productions generates three to four times the amount in production volume,

thereby providing an important stimulus to economic activity. These programs help sustain
and create hundreds of thousands of jobs.

General impacts: Depending on the nature of your recommendation, please indicate how the standard of living
of Canadians would be improved, jobs would be created, people would be trained, etc.

As described more fully below, every dollar invested by the federal government into film,
television, and digital media production generates numerous economic benefits for the
Canadian economy, including hundreds of thousands of quality direct and indirect jobs, tax
revenue, and exports. Recent research shows that the film, television, and digital media

production sector contributes far more in economic benefits to Canada than it receives in
federal government support.

Topic:  Arts and culture

Recommendation 2: Please provide a short summary of your recommendation.

The DGC recommends that the federal tax credit regime for film, television, and digital media
production be expanded to include labour for non-traditional marketing costs, primarily social
media, and that the traditional definition of ‘distributor’ be modernized to capture various
emerging modes of distribution beyond television and theatrical. With respect to the latter, we
submit that in today’s increasingly multi-platform media environment with emerging distribution

options the time is right to expand the traditional definition of distributor in the tax regime’s
eligibility guidelines.

Expected cost or savings: From the pull-down menus, please indicate the expected cost or savings of your

recommendation to the federal government and the period of time to which the expected cost or savings is
related.

unknown

Immediately



Federal funding: Please provide a precise indication of how the federal government could fund your

recommendation. For example, indicate what federal spending should be reallocated, what federal tax
measure(s) should be introduced, eliminated or changed, etc.

The DGC believes that this recommendation would be cost neutral to the federal government
once the additional economic activity that would be created by its implementation is factored
in. If implemented, the two enhancements recommended above for the federal tax credit
regime will lead to more successful audiovisual projects and contribute to increased job
creation, tax revenue, and economic growth. This increased activity would not only fund the
cost of the recommendation but likely result in a net positive return for federal finances.

Intended beneficiaries: Please indicate the groups of individuals, the sector(s) and/or the regions that would
benefit by implementation of your recommendation.

Marketing budgets for Canadian films and television shows are a fraction of what Hollywood
and U.S. broadcasters spend on marketing their content. Finding ways to increase funds
available for promotional/marketing activities and experimenting with non-traditional marketing
models are crucial to get Canadian films and TV shows noticed and to excite audiences. Using
emerging marketing tools to market Canadian productions and allowing for new distribution
models will lead to more successful projects, which will ultimately lead to more revenue for
producers and fuel additional production activity.

General impacts: Depending on the nature of your recommendation, please indicate how the standard of living
of Canadians would be improved, jobs would be created, people would be trained, etc.

Providing increased support for production in the film, television, and digital media industry
through minor enhancements to the tax credit regime will contribute to meaningful job creation
and growth in GDP. As described more fully below, every dollar invested by the federal
government into film, television, and digital media production generates numerous economic

benefits for the Canadian economy, including hundreds of thousands of quality direct and
indirect jobs, tax revenue, and exports.

Topic:  Arts and culture

Recommendation 3: Please provide a short summary of your recommendation.

The DGC recommends the creation of a powerful tax incentive to encourage much-needed
private investment in Canadian film, television, and digital media production. Such a
mechanism would fuel enhanced production activity now and well into the future, generating
increased economic activity and jobs for Canada.




Expected cost or savings: From the pull-down menus, please indicate the expected cost or savings of your

recommendation to the federal government and the period of time to which the expected cost or savings is
related.

unknown

Immediately

Federal funding: Please provide a precise indication of how the federal government could fund your

recommendation. For example, indicate what federal spending should be reallocated, what federal tax
measure(s) should be introduced, eliminated or changed, etc.

While we have not "costed out" this recommendation, the DGC believes that it would be cost
neutral to the federal government once the additional economic activity that would be created
by its implementation is factored in. It would allow for increased budgets for projects, which
would likely increase their commercial success and ultimately result in increased job creation,
tax revenue, and economic growth. This increased activity would not only fund the cost of the
recommendation but likely result in a net positive return for federal finances.

Intended beneficiaries: Please indicate the groups of individuals, the sector(s) and/or the regions that would
benefit by implementation of your recommendation.

It goes without saying that increased private investment in any industry would be beneficial. In
the film, television, and digital media industry, it would help to sustain past historical revenue
in an era of rapid technological change. As technology and consumption behaviour change
how audiences watch films and television, traditional revenue sources in the industry decline
without the commensurate increase from new sources. Private capital is sorely needed at this

moment to act as a bridge while new business plans are developed for the digital distribution
of film and television.

General impacts: Depending on the nature of your recommendation, please indicate how the standard of living
of Canadians would be improved, jobs would be created, people would be trained, etc.

Increased private investment in the screen-based media industry would allow for increased
budgets for projects, which would likely increase their commercial success and result in
enhanced economic growth. Further, creating a tax incentive to encourage private investment
in film, television, and digital media production has the benefit of providing the opportunity for
Canadian investors and entrepreneurs to limit their personal tax burden while investing in an

industry that provides significant employment for Canadians and makes a considerable
contribution to Canada’s GDP.




Please use this page if you wish to provide more explanation about your recommendation(s).

The federal government can keep Canada on the path to a sustained economic recovery
through continued investment in industries that provide valuable direct and indirect benefits to
economic growth. The DGC agrees wholeheartedly with former Canadian Heritage Minister
James Moore when he said “[t]o invest in arts and culture and to support the creative
economy is to support the economy as a whole.” This statement is supported by real data
contained in a recent comprehensive study of the screen-based media production industry’s
full impact on the Canadian economy commissioned by the Motion Picture
Association-Canada (MPA-Canada) and the Canadian Media Production Association
(CMPA). The new first-of-its-kind study showed that in one year alone (2011), the sector
supported 262,700 jobs and generated $20.4 billion in GDP for the Canadian economy. The
study also found that in 2011 the film and television sector in Canada:

* generated $12.8 billion in labour income;

* recorded an export value of $2.4 billion;

* returned $5.5 billion in tax revenue ($2.8 billion in federal taxes and $2.7 billion in provincial
and local taxes); and

« attracted 1.9 million in total attendance and over $160 million in expenditures to Canada’s
major film festivals.

Entrepreneurial energy and sound public policy, together, have made the screen-based
media production industry a significant contributor to the Canadian economy. Over the years,
the federal government has deliberately and systematically put in place a considerable array
of policies and programs designed to foster such growth and development. Successive
federal governments have deemed it of national interest for Canada to enjoy a vibrant cultural
life, and have therefore made sustained strategic investments in the cultural sector in general
and, of relevance to this brief, film, television, and digital media production in particular. The
cultural fabric of the country is richer and stronger as a result, and the material benefits—the
employment and economic contributions made by the sector—are similarly impressive.

In a time when the overall Canadian economy is growing slowly, the film, television, and
digital media production industry is making a very positive contribution to economic growth.
As such, the DGC submits that the industry now warrants a fresh and strengthened
contribution from the Canadian government to enable it to make an even greater contribution
to GDP, job creation, exports, and tax revenue. For the film, television, and digital media
production industry to achieve this goal and realize its full potential there is a compelling need
for the federal government to refresh and reinforce its inventory of relevant policies and
programs and recommit to this important area of cultural and economic endeavour.

*Please note that at least one recommendation must be provided
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