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House of Commons Standing Committee on Finance – Pre-budget Consultations 2013 

This brief is submitted by: 

an organization  Organization name: ________________________________________________ 

or  

an individual   Name: ___________________________________________________________ 

Topic:  

*Recommendation 1:  Please provide a short summary of your recommendation. 

 

Expected cost or savings: From the pull-down menus, please indicate the expected cost or savings of your 
recommendation to the federal government and the period of time to which the expected cost or savings is 
related. 

 

 

Federal funding: Please provide a precise indication of how the federal government could fund your 
recommendation.  For example, indicate what federal spending should be reallocated, what federal tax 
measure(s) should be introduced, eliminated or changed, etc. 
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Intended beneficiaries:  Please indicate the groups of individuals, the sector(s) and/or the regions that would 
benefit by implementation of your recommendation.

 

General impacts: Depending on the nature of your recommendation, please indicate how the standard of living 
of Canadians would be improved, jobs would be created, people would be trained, etc. 
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Federal funding: Please provide a precise indication of how the federal government could fund your 
recommendation.  For example, indicate what federal spending should be reallocated, what federal tax 
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benefit by implementation of your recommendation. 
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Please use this page if you wish to provide more explanation about your recommendation(s).

 

*Please note that at least one recommendation must be provided 


	Organization name: Festivals and Major Events Canada (FAME) / Festivals et Événements Majeurs Canada (FEEM)
	Name: 
	rec1: To drive growth in Canada's $81.9 billion tourism industry, FAME Canada recommends the Federal Government establish a $20 million Major Festivals and Events Development Fund. This fund will enable Canada’s leading cultural events to develop new product offerings that are critical to reversing Canada's rapidly declining share of the global tourism market. Investments will also boost tourism receipts from Canadians choosing domestic vacations. Investment will stimulate economic growth in every Province and Territory and provide same-year Federal tax revenues.
	rec2: FAME recommends Industry Canada create an investment fund to stimulate growth in Major Cultural and Heritage-based Festivals that are strategically significant for domestic and international tourism and for fulfilling the Federal Tourism Strategy. (Suggested as non-profits with budgets greater than $1M and attendance of 50,000+). This would enable events to invest in product development and improvements geared to long-term sustainability. High caliber product is required to achieve TIAC recommended "Recapture USA" initiative, which FAME supports as a means to market new festival product. 

	rec3: Major festivals and their surrounding regions. Canadian and international festival attendees. Workers and volunteers. Supporting tourism and industry sectors. All levels of government. 

Major festivals attract on average 500,000 visitors a year resulting in significant economic impact. Dollars flow to the other tourism sectors, including accommodation and transportation. The average large festival contributes $43.2M to local GDP.

Research shows 15 of Canada's largest events generated $1.1 billion in economic impact and $283 million in tax revenues for all three levels of government.
	rec4: Festivals and major events are a driving force in Canada’s tourism sector, which accounts for approximately 1.7 million jobs. Festival volunteer programs, trade apprenticeships, entry-level and part-time positions provide opportunities for youth and under-employed Canadians to gain valuable work experience in their own communities. Festivals have important flow-through effects on job creation in other tourism sectors. 

The standard of living of all Canadians is improved though exposure to and participation in diverse events that reflect our shared national heritage.
	rec5: Canada will be celebrating its sesquicentennial in 2017. This milestone can be leveraged to secure gains in tourism, economic prosperity and brand awareness similar to those achieved by Canada’s Centennial and the 2010 Olympics. 

FAME Canada recommends that the Government direct significant resources towards the 150th Anniversary of Canada and ensure that a percentage of those resources are earmarked for Canada's leading cultural festivals and events to present a landmark celebration to Canadians across the country and to visitors from around the world.  
	rec6: It is understood that the Federal Government will dedicate resources towards the celebration of Canada's 150th Anniversary. 

FAME Canada recommends the Dept. of Canadian Heritage use these resources to establish a new Major Festivals component within the Building Communities through Arts and Heritage Fund.

As experts in the field of organizing major festivals and events, FAME Canada wants to partner with the Government to ensure this important milestone is given the attention it deserves and is effectively leveraged to drive economic growth for years to come.

	rec8: It is well documented that participation in arts and cultural events have positive impacts on health and quality of life. 

Festivals offer a variety of free access programs in the communities they serve. Yet they receive on average less than 15% of their budgets from public sector sources, and of that, a mere 4% comes from Federal coffers. 

Prior stimulus investments resulted in job creation and economic impact. In this instance, investment provides a unique, once-in-a-lifetime opportunity to create a platform for nation building. And to give back to the people of Canada from coast to coast.
	rec9: 
	rec10: 
	rec11: 
	rec7: Canadians across the country will benefit in terms of national pride, community engagement, and through significant economic opportunities generated by the resulting tourism and increased international investment. Canadians will spend their travel dollars at home reducing our burgeoning $17.8 billion dollar travel deficit. Quebec research shows 97% of attendees enjoyed the events they attended--and the majority believed government should invest in festivals and events.
	rec12: 
	rec13: FAME Members: Calgary Stampede, Canadian National Exhibition, Edmonton Folk Music Festival, Festival d’été de Québec, Festival International de Jazz de Montréal, Festival Western de St-Tite, Harvest Jazz & Blues Festival, International Balloon Festival of Saint-Jean-sur-Richelieu, Luminato Festival, Montreal Just for Laughs Festival, SAQ New France Festival, Québec Winter Carnival, RBC Royal Bank Bluesfest, Royal Nova Scotia International Tattoo, Shaw Festival, Stratford Festival, Toronto International Film Festival, TD Vancouver International Jazz Festival, Winnipeg Folk Festival, and Associate Member RÉMI (MIEN, Major International Events Network).

These events are integral to Canada’s tourism industry and immensely important to the social and cultural fabric of our nation. Last year the tourism industry contributed $81.9 billion to Canada’s economy generating $21.4 billion in government revenues (nearly $10 billion federally). Tourism is the largest service export in Canada, generating $17.3 billion in revenue. 

The success of the tourism industry rests on internationally-recognized, iconic and authentic experiential tourism product capable of driving Canada’s brand in the new global marketplace. In 2011, the Canada brand ranked number one (FutureBrand) but Canada had fallen to number 18 in terms of international tourism arrivals. In 2012 Canada made significant gains in the FutureBrand report in "Heritage and Culture" jumping 15 spots to number 10, underlining the growing international appetite for Canadian cultural experiences. 

Canada’s international marketing often showcases our nation’s natural beauty—which places little urgency on travel to Canada and fails to highlight us as a destination for those seeking arts, cultural and live entertainment experiences. Canada’s world-class events are an important, time-sensitive conversion product that helps move Canada from the might-see list to the must-see list of high-yield travelers. Major events need to be more central to Canada's marketing efforts. The USA needs to be recaptured as a priority market. Investment in a Festivals Fund, investment leading up to Canada's upcoming 150th anniversary, and investments in US marketing initiatives will establish Canada as a world-class cultural tourism destination in an increasingly competitive global market and help fulfill the objectives of the Federal Tourism Strategy.

Investments will enable major events to leverage new strategic partnerships, update aging infrastructure and significantly augment programming with the goal of driving increased local, domestic and international attendance. Federal investment at this crucial time will have a direct impact on job creation, generate major economic spin-offs in every region of the country and impart significant social benefits to all Canadians for years to come.
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