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Topic:  Trade and investment

*Recommendation 1: Please provide a short summary of your recommendation.

Canada’s international marketing efforts must be substantially increased. Our international
competitors are spending many times more and are winning the fight. Canada’s international
marketing budget, currently standing at $58 Million, should be substantially increased to $120

to $150 Million. The Hotel Association of Canada supports the Tourism Industry Association of
Canada’s “Recapture USA” program.

Expected cost or savings: From the pull-down menus, please indicate the expected cost or savings of your

recommendation to the federal government and the period of time to which the expected cost or savings is
related.

$10 million-$99.9 million

Immediately

Federal funding: Please provide a precise indication of how the federal government could fund your

recommendation. For example, indicate what federal spending should be reallocated, what federal tax
measure(s) should be introduced, eliminated or changed, etc.

Tourism generates enormous revenue for Canada. In 2012 it generated $84 Billion in
Revenue, $21.4 Billion in taxes with $10 Billion going to the federal government. Federal
funds are matched by industry. Government investment in international tourism promotion not

only leads to greater industry profitability and job creation, but also a 2 to 1 return on
investment in federal tax revenue.




Intended beneficiaries: Please indicate the groups of individuals, the sector(s) and/or the regions that would
benefit by implementation of your recommendation.

Travel and tourism is economically important to every riding across Canada.

General impacts: Depending on the nature of your recommendation, please indicate how the standard of living
of Canadians would be improved, jobs would be created, people would be trained, etc.

The Canadian travel and tourism industry is over-reliant on domestic travel. The domestic
travel market now accounts for 81% of tourism expenditures, up from 65% in 2000. Growth
requires increased international visitation. This added demand is the impetus for investments
in hotel real estate, product innovation, infrastructure renewal, additional flights and airlines to

Canada and overall increased competition. All factors that drive real and sustainable
economic development, jobs and prosperity for Canadians.

Topic: Please select from the pull-down menu

Recommendation 2: Please provide a short summary of your recommendation.

The Government of Canada must reduce barriers of access to our country including air travel,

infrastructure and visas. The HAC recommends the federal government undertake a wide
ranging study of the travel sector.

Expected cost or savings: From the pull-down menus, please indicate the expected cost or savings of your

recommendation to the federal government and the period of time to which the expected cost or savings is
related.

Please select from the drop down menu

Please select from the drop down menu




Federal funding: Please provide a precise indication of how the federal government could fund your

recommendation. For example, indicate what federal spending should be reallocated, what federal tax
measure(s) should be introduced, eliminated or changed, etc.

Cost of Study of the travel sector.

Intended beneficiaries: Please indicate the groups of individuals, the sector(s) and/or the regions that would
benefit by implementation of your recommendation.

Tourism is one of Canada’s leading job creators in every community and is often the most
significant sector in regions with limited economic alternatives.

General impacts: Depending on the nature of your recommendation, please indicate how the standard of living
of Canadians would be improved, jobs would be created, people would be trained, etc.

The reduction in the barriers of access to Canada will result in greater profitability for the
industry, enhanced revenue for the government and a reduction in the travel deficit now
standing at $17.8 Billion up more than 700 percent in a decade.

Topic:  please select from the pull-down menu

Recommendation 3: Please provide a short summary of your recommendation.




Expected cost or savings: From the pull-down menus, please indicate the expected cost or savings of your
recommendation to the federal government and the period of time to which the expected cost or savings is
related.

Please select from the drop down menu

Please select from the drop down menu

Federal funding: Please provide a precise indication of how the federal government could fund your
recommendation. For example, indicate what federal spending should be reallocated, what federal tax
measure(s) should be introduced, eliminated or changed, etc.

Intended beneficiaries: Please indicate the groups of individuals, the sector(s) and/or the regions that would
benefit by implementation of your recommendation.

General impacts: Depending on the nature of your recommendation, please indicate how the standard of living
of Canadians would be improved, jobs would be created, people would be trained, etc.




Please use this page if you wish to provide more explanation about your recommendation(s).

In 2012, the Canadian tourism industry was worth $84.8 billion. Tourism’s contribution to the
GDP is worth more than agriculture, fisheries and forestry combined.

Tourism is one of Canada’s leading job creators. The industry directly employs more than
600,000 people across the country, a larger employment impact than oil and gas. Tourism is
a significant contributor in every region of Canada and is often the most significant sector in
regions with limited economic alternatives.

Tourism is an enormous earner for Canadians. Within the $84.8 billion the sector generates
in economic activity, it contributed $21.4 billion in taxation revenues to governments nearly
$10 billion of which was contributed to federal coffers.

The hotel and lodging sector represents a significant component of Canadian tourism,
generating over $16 billion in revenues, contributing $7 billion in taxes for all three levels of
government with $ 3.2 billion to the federal government, and 284,000 jobs. As a result, it has
a major stake in ensuring that Canadian tourism is competitive, productive and fully realizes
its goals and potential. It is also a sector that could contribute even more to the Canadian
economy, given the right policy environment.

The global market for tourism is growing at 4 percent, and Canada’s share is shrinking. Just a
decade ago, Canada was in the top 10 destinations in international arrivals but has since
slipped to 16th position globally.

Tourism continues to grow globally with international arrivals passing the one billion mark
world-wide in 2012. Yet, Canada’s share of this export sector continues to erode, dropping
from 20.1 million visitors in 2002 to 16.3 million in 2012. Canada’s international arrivals barely
grew (1.8%) in 2012 while global international arrivals grew 4% during the same period.
Canada is one of only five countries (Canada, Poland, Ireland, Tunisia, and Brazil) to
experience a drop in arrivals in the last 10 years and is one of only two (Canada -18%,
Poland -22%) with a double-digit decline.

*Please note that at least one recommendation must be provided
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